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Concept and Visual Guidelines

21 as a symbol: the 21st edition of Paratissima turned

the number 21 into a metaphor of balance, maturity,
and universal order, uniting body, mind, and spirit. The visual identity of PARATISSIMA KOSMOS was

designed by Elisa Seitzinger, an Italian illustrator

The heart of the event: the Real Collegio of Moncalieri and visual artist.

hosted over 350 artists, becoming a vibrant space
where historical memory met contemporary visions.

Art throughout the city: with Art In The City, Paratissima
expanded beyond the exhibition venue, activating
streets, shops, and urban spaces.

A balanced system: KOSMOS connected micro and
macro, personal and universal, through five days of
exhibitions, performances, talks, and encounters.

2 PARATISSIMA



_..--"'-__'_:":-",:_._ __

A

AROLI ALBERTI
ﬁiﬂu‘r'hw FICENTIA
- — -

ittt |

3 @ Dpiscovermore PARATISSIMA



https://www.youtube.com/watch?v=zoZQ4MOHQS4

Real Collegio Carlo Alberto

12,000 square meters of exhibition space

A historic and strategic venue: the Real Collegio Carlo Alberto is a 200-year-
old, 12,000 sgm complex in the historic center of Moncalieri, close to the train
station and just 10 minutes from Torino Lingotto.

Part of Art Week for the first time: included for the first time in the Art Week
circuit through Paratissima, the venue stands out as an exceptional and highly
evocative space.

Monumental neoclassical architecture: founded in 1838 and designed by
Benedetto Alfieri, featuring grand staircases, courtyards, galleries, and richly
decorated interiors.

A strong exhibition vocation: once dedicated to noble education, the spaces
now open to contemporary art, enhancing it through the historical beauty of
the setting.
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Catherine Gipton

Virtual mediator of the event

We welcomed a new entry to the Paratissima staff:
Catherine Gipton, virtual mediator of the 21st edition.

In just a few clicks (and with no app to download!), visitors
were able to ask Catherine all the useful information for
their visit to Paratissima — how to reach the venue, ope-
ning hours and concessions, exhibition routes, and infor-
mation about the artists. She was able to provide answers
in just a few seconds.

Catherine was highly sought after during the event, and
contacting her in advance helped visitors plan their expe-
rience at PARATIXXIMA KOSMOS.

Catherine Gipton was conceived by artist and researcher
Alessandro Scali.
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https://www.youtube.com/shorts/bXC17Y25DIc
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https://www.instagram.com/reel/DQoh2s3iBg3/?igsh=d2k0cWRtOGQxd2g3
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https://www.paratissima.it/wp-content/uploads/2025/10/IN-THE-CITY-MAPPA-V3.pdf
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The community

of Paratissima

32.300 43.730 40.800

follower ollower mailing list
N
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Audience

profiling

Gender: Age:

18 - 24
25 - 34

‘ ‘ 35 -44
45 - 54
55 - 64

65 +
50,6% 49,4%

¢

25%

WOMEN MEN

Location:

Social audience

—_

68%

32%

3,6%
42,4%
30,4%
13,4%
7,3%
2,9%
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Audience

survey

Paratissima’s audience is mature, educated and loyal.

Online communication is the real driver: social media and the web drive attendance.
Average length of stay is high (over 80% of visitors stay more than 2 hours) =

the experience is perceived as rich and immersive

The venue is highly appreciated, but on-site directions are a clear weak point
Information on artworks and artists is poorly accessible 2 primary area for improvement.
Kids activities are of high quality, but little known.

There is a need to improve information and storytelling about the artworks.

The audience appreciates Moncalieri, but not unanimously = territorial communication
should be strengthened.

o Discover more
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https://www.paratissima.it/wp-content/uploads/2026/02/Paratissima-Audience-Survey-2025.pdf

The 2025 edition of Paratissima was positively received by the artists, with an overall good
level of satisfaction and a strong appreciation of the role of the staff and the quality of the
support provided. The venue, although evocative and distinctive, presents some functional li-
mitations that affect the exhibition experience.

The main areas for improvement concern the visibility of individual artists, the consistency
of information on display(QR codes, prices), and the need for more effective tools to support
sales.

The interest expressed in a possible articulation of the event over two consecutive weekends
opens up new project opportunities, while a reduction in the number of days is not apprecia-
ted.

Overall, the questionnaire highlights an event with a solid qualitative foundation and strong

potential for development, driven by listening to artists’ needs and by the intention to impro-
ve services, communication and the use of exhibition spaces.

o Discover more
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https://www.paratissima.it/wp-content/uploads/2026/02/Indagine-artisti_Paratissima-2025.pdf
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https://artgallery.paratissima.it/
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https://www.paratissima.it/wp-content/uploads/2025/11/PARATISSIMA-XXI-2025-rassegna-stampa-2.pdf
http://
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info@paratissima.it

011 0162002

www.paratissima.it

Contacts

OPERATIONAL HEADQUARTERS - Turin
Corso Mortara, 24
Torino TO

LEGAL HEADQUARTERS Torino

PRS Srl Impresa Sociale
Corso Re Umberto, 9 bis 10121, Torino
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